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Abstract:

The impact of the intergroup status in the development of social stereotypes as it is understood in the illusory correlation paradigm is explored. A number of variables implying personal involvement of the respondents have been demonstrated as moderators of the biased perceptions of covariation in the illusory correlation studies, being social categorization one of them (Schaller & Maass, 1989). Such an influence has been characterized in terms of the confirmation of the expectations induced by the personally involving scenarios. The study of the role of the social categorization in this experimental paradigm is still restricted to minimal group conditions (Schaller & Maass, 1989; Johnson, Schaller & Mullen, 2000), a different sort of moderation is likely to occur if beyond the assignation to minimal groups, the functional relation between the groups is manipulated by introducing an additional moderator such as a differential intergroup status. Two studies in which the intergroup status is manipulated in the illusory correlation paradigm with  inimal (study one) and realistic (study 2) groups are reported. It is expected a stronger moderation of the effect for the high status groups as long as those tend to show more ingroup identification in laboratory experiments than their low status pairs (cf..). Nevertheless, the difference in the strength of the moderation between low and high status conditions should be less marked for realistic groups assuming that those do not have an ample margin to modify their ingroup identity during the experiment. Additionally, according to previous findings on the effect of the intergroup status (Reichl, 1997) different evaluations of the groups as a function of the status relevance of the evaluated traits can be predicted.

Title: Identification and social identity threat as qualifiers of group pessimism: a song contest (internet) study

Abstract:

The Finns have traditionally been pessimistic when it comes to the Eurovision song contest, a commonly used shorthand for the subject is the phrase “Finland, zero points” (e.g Pajala 2006). This study aims at exploring plausible qualifiers for the pessimistic belief. It is claimed that the perception of social identity threat can moderate pessimism, but only for highly committed group members. The importance of national identity for high identifiers would make them more willing to deploy resources in order to protect an endangered group image (e.g. Ellemers et al, 2003).

Amongst the types of social identity threat described by previous research (Branscombe et al, 1999) three were assumed to play a role: the contest could represent for the Finns a threat to the value of the group (being seen as poor performers), to the distinctiveness of the group (being confused with neighbor nations), or to their prototypicality (being considered atypical compared to other European countries). Accordingly, the design implemented manipulations of threat by underlining comparisons with a relevant out-group, the Swedes. The questionnaire was administered via internet during the week previous to the latest edition of the song contest (n=510). The design consisted of 4 experimental conditions, one for each kind of relevant threat plus a low threat condition; pessimism was operationalized as the difference between the expected score for the ingroup and the score expected for the relevant comparison out-group. The results indicate that for high identifiers distinctiveness and value threat were effective at reducing pessimism. On the other hand, a threat 58 to the prototypicality of the group failed to produce significant differences compared to the control. As expected, the manipulations of threat had no effects whatsoever for low identifiers. The findings are in line with social identity theory.
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